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Everything you know about com-
puters just changed.
With its introduction of the

iPad, Apple is likely to transform the
way you do everything from read the
newspaper to prepare business presen-
tations. Youmight not experience these
changes this year or next, but several
years fromnow, youwill probably look
back on your current computer, even if
it’s a brand-newmodel— yes, even one
fromApple— as an archaic system that

was clunky and frustrating to use.
The reason for this can be summed
up in oneword: touch.
The iPad is controlledwith a 9.7-inch,
touch-sensitive screen, and it heralds
a transition fromusing amouse and a
keyboard for typical computing tasks
to touching, tapping and gliding your
fingers on a silky glass screen. Anyone
who owns an iPhone or iPod touch,
Apple’s other deviceswith a so-called
“multitouch interface,” knows how
wonderfully intuitive and intimate the
experience can be, especially when
comparedwith a hulking desktop
machine.
The iPad signals themomentwhen
computers changed frombeing bulky
products tethered to desktops and
power cords to thin, portable devices

AniOpener

By Jennifer Loven
ASSOCIATED PRESS

WASHINGTON — Declaring
“I don’t quit,” President Obama
last night fought to recharge
his embattled presidency with
a State of the Union vow to
get jobless millions back to
work and to stand on the side
of Americans angry at Wall
Street greed and Washing-
ton bickering. Defiant despite

stinging setbacks, he said he
would fight on for ambitious
overhauls of health care, en-
ergy and education.
“Change has not come fast
enough,” Obama acknowl-
edged before a politician-
packed House chamber and
a TV audience of millions. “As
hard as it may be, as uncom-
fortable and contentious as the
debates may be, it’s time to get

serious about fixing the prob-
lems that are hampering our
growth.”
Obama looked to change the
conversation from how his
presidency is stalling — over
the messy health care debate,
a limping economy and the
missteps that led to Christ-
mas Day’s barely averted ter-
rorist disaster — to how he is
seizing the reins. He spoke to

a nation gloomy over double-
digit unemployment and fed-
eral deficits soaring to a re-
cord $1.4 trillion, and to fellow
Democrats dispiritedabout the
fallen standing of a president
they hoped would carry them
through this fall’s midterm
elections.
With State of the Unionmes-
sages traditionally delivered
at the end of January, Obama
had one of the presidency’s
biggest platforms just a week

after Republicans scored an
upset takeover of a Senate seat
in Massachusetts, prompt-
ing hand-wringing over his
leadership. With the turnover
erasing Democrats’ Senate
supermajority needed to pass
most legislation, it also put a
cloud over health care and the
rest of Obama’s agenda.
A chief demand was for law-
makers to press forward with
his prized health care over-

WHAT IT IS
A hotly anticipated tablet computer
from Apple. The iPad is basically an
oversized iPod touch with amodified
interface. Its features include the
ability to browse the web, check
e-mail, listen to music and edit
photos. The iTunes store is built in,
letting users buymusic, movies and
television shows right on the device.
iPhone apps can be downloaded on
the iPad, where they can be blown
up to a larger size. Apple also
launched a new iBookstore for the
device, which will serve up books
from at least five major publishers.

STRINGS ATTACHED
A limited data plan from AT&T
costs $29.99 a month with no
contract commitment, including
use of AT&TWiFi hotspots through-
out the United States.

WHAT IT COMES WITH
Accessories include a dock that lets
users charge the iPad and type on
the virtual touch screen at the
same time. There is also a keyboard
that slides right in, which could
clinch the decision for users who
are unhappy with Apple’s refusal to
include a keyboard with the iPhone.

WHAT’S MISSING
The iPad can’t play Adobe Flash
animations, which are widely used
on the web. There is no still or video
camera, no non-internet phone
function, no removable battery or
storage. And for now, it’s unclear
whether you can bundle an AT&T
iPhone plan with an iPad data plan.

WHAT IT COSTS
Prices range from $499 for a
16-gigabyte version to $829 for the
top 3G wireless-enabled model.
The device will ship worldwide in
60 days or 90 days for 3G models.

Everything you need to know about the iPad
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THE SPECS
At a half-inch thick and weighing 1.5 pounds,
the 1 GHz iPad is equipped with up to 10 hours
of battery life and a month of battery standby.
It also comes with a speaker, microphone,
accelerometer, compass, headphone jack, 16 to
64 GB of flash storage, Bluetooth 2.1 and more.

The intuitive design
of iPad’s touch screen
puts your finger on
the pulse of the future

THE DAWN OF A NEW COMPUTING ERA

TODAY
Chance of rain
or snow, with a
high near 42 .̊

TONIGHT
Partly cloudy,
with a low
around 17 .̊

MORE
Enter your ZIP code at
nj.com/weather for
hour-by-hour local forecasts.

“Change has not come fast enough.”
President Obama in his State of the Union address

Obamaputs jobsattopofhis list
President says hewon’t abandon health care, energy plans

SEEHOFFMAN, PAGE 13

SEEOBAMA, PAGE 3
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SAVINGS!

20%OFF
Plus OUR NEW LOW PRICE

$400UP TO

NOBODY BEATS®...

WE GLADLY ACCEPT

NOBODY
BEATS OUR...100 YEARS OF HONESTY INTEGRITY RELIABILITY!®. .

914-779-8880YONKERS/SCARSDALE.........
WESTCHESTER

516-785-4600BELLMORE........................

ELMONT..................................

9 NASSAU STORES

516-285-5700
GREENVALE/MANHASSET................. 516-625-8100

NEW HYDE PARK................ ........ 516-488-0400
PLAINVIEW........................ ........ 516-694-3300
OCEANSIDE....................... ........516-764-3555
ROCKVILLE CENTRE..........................516-764-3600

CARLE PLACE..................... 516-294-2900

LEVITTOWN....................... 516-731-4422

20 N.Y.C. LOCATIONS LICENSED BY N.Y.C. DEPT. OF CONSUMER AFFAIRS

10 SUFFOLK STORES

MIDDLE ISLAND.............................. 631-924-8244

15 NEW JERSEY STORES

201-209-1000JERSEY CITY....................................

WEST NEW YORK, NJ................ 201-348-6400
WOODBRIDGE.................... 732-750-5200

WATCHUNG............................ 908-222-7200

MT. LAUREL ....................... 856-780-1030
ASTORIA Lic. #899793............
BAYSIDE Lic. #899792............

FOREST HILLS Lic. #899790..................
OZONE PARK Lic.#899796.......
REGO PARK Lic. #899789.....................
WOODSIDE Lic. #1127420....... .........

718-433-1000

718-268-8155
718-457-7400

7 QUEENS STORES

718-224-6400

718-896-0400
718-848-6700

6 BROOKLYN STORES

718-745-7300
718-265-6400
718-377-5710
718-382-5006
718-968-9631

718-399-6500ATLANTIC AVE Lic. #0987568.....
BAY RIDGE Lic. #900095.......................
BENSONHURST Lic. #899797.................
FLATBUSH AVE Lic. #899795.................
KINGS HWY. Lic. #899791....... .........
RALPH AVENUE Lic. #900096.................

CONNECTICUT
......................... 203-604-1104NORWALK

COLLEGE POINT . 718-475-2950

•57 SUPERSTORES SERVING THE TRI-STATE AREA•

EATONTOWN ..................... 732-380-4990
EAST BRUNSWICK .............. 732-955-3020
BRICK............................... 732-262-4090

SHOP ONLINE
@pcrichard.com
AUTHORIZED INTERNET RETAILER

24/7Lic. #1314731

631-969-8600BAY SHORE........................

ELWOOD.......................... 631-543-8500
HAUPPAUGE..................... 631-582-3100

PATCHOGUE...................... 631-654-0500
RIVERHEAD........................ 631-727-8900
SOUTHAMPTON................. ......... 631-287-2405
STONY BROOK................... 631-738-9200
WEST BABYLON.................. 631-587-2700

DEER PARK........................ ........ 631-254-0123

212-979-2600

4 MANHATTAN STORES

212-579-5200
212-289-1700

212-924-0200CHELSEA Lic. #1180079.........................
UNION SQUARE Lic. #934189... ..........
UPPER EAST SIDE Lic. #1022314..............
UPPER WEST SIDE Lic. #1180082 ........

2 BRONX STORES
BAY PLAZA Lic. #40689707........
FORDHAM RD. Lic. #1127414.... ..........

718-320-1200
718-933-6000

STATEN ISLAND
718-494-7600RICHMOND AVE Lic. #1253639.. ..........

ROCKLAND COUNTY
NANUET............................ 845-623-1083

HANOVER.......................... ........ 973-560-9600

PARAMUS CLOSED SUNDAY...... 201-262-7676
RARITAN............................ 908-218-7800
ROXBURY........................... 973-252-3700
UNION............................. 908-810-2800

WAYNE.............................. 973-812-1771STORES4233 MOBILE INSTALLATION CENTERS

LAWRENCEVILLE ................ 609-557-2894
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FACTORY EVENT!

10% 20%

OFF

10%OFF
ON ALL

LAUNDRY PAIRS
Offer Expires 1/30/10.

1 With the purchase of 4 Frigidaire Stainless Steel
Appliances; Refrigerator, Dishwasher, Over-the-Range
Microwave and Range or Cooktop and Wall Oven,
receive the Dishwasher FREE after Mail-In Rebate.
Limited Time Offer. Dishwasher rebate amount

may vary based on the price you pay.
Offer Expires 1/31/10.

TO

ALL STAINLESS
STEEL, CLEAN STEEL

AND PLATINUM
REFRIGERATORS
AND RANGES

Offer Expires 1/30/10.

OUR
NEW
LOW
PRICE

OUR NEW LOW PRICE

$63997
$19.20 *Monthly

NOW...

WAS $799.97
-20% OFF $160.00

$63997
$19.20 *Monthly

NOW...

WAS $799.97
-20% OFF $160.00

4.0 CU. FT. FRONT LOAD WASHER
•Built In Water Heater
•Vibration Reduction Technology - WF219ANW

"DUET" 4.0 CU. FT. ULTRA
CAPACITY PLUS STEAM
WASHER -WFW9500TW

SUPER CAPACITY PLUS
ELECTRIC STEAM DRYER
•Steam Care Cycles for Wrinkle and Odor
Removal -WED9500TW

SHOWN WITH OPTIONAL
PEDESTALS -XHP1550VW

$99997
$30.00 *Monthly

$99997
$30.00 *Monthly

SAVE $320
ON THIS PAIR

SHOWN WITH OPTIONAL
PEDESTALS -WE357A7W

SAVE
20%
SAVE
20%

EXTRA LARGE CAPACITY
ELECTRIC DRYER
-DV219AEW

NOW...

30" GAS RANGE
•Standard Gas Burners
•Cast Iron Grates
•Gas Pilot Ignition
-GFK1000PQ

WAS $349.97

SAVE $51
$29897
$10.00 *Monthly

SELF-CLEAN
STAINLESS STEEL
GAS RANGE
•4 Sealed Burners
•(1) 13,500 BTU Power
Burner •Cast Iron Burner
Grates •5.0 Cu.Ft.
Capacity Oven and
Storage Drawer
-WFG361LVS

$64997
$19.50 *Monthly

$49997
$15.00 *Monthly

$79997
$24.00 *Monthly

SAVE $1350
ON THIS PACKAGE

STAINLESS STEEL GAS
SELF-CLEAN RANGE
•5.0 Cu. Ft. Oven Capacity •5 Sealed Burners
•True European Convection Oven •Lower Warming Drawer
-DGGF3054KF

GALLERY FULLY INTEGRATED
STAINLESS STEEL DISHWASHER
•7 Wash Cycles •5 Wash Levels
•Hi-Temp Wash Option
•DishSense/Aqua Surge Technology
-DGHD2433KF

1.7 CU.FT. OVER-THE-RANGE
STAINLESS STEEL MICROWAVE
•1000 Watts Cooking Power •11 Power Levels
•12 Sensor Cook Mode Options •2 Speed Ventilation
-DGMV174KF/FGMV174KF

100TH ANNIVERSARY 18.3 CU. FT.
STAINLESS STEEL REFRIGERATOR
•Spill Proof Glass Shelves -DGHT1844KF

$139988

$66.00* Monthly
BUY ALL 4

FOR

WAS $2749.88

100TH BIRTHDAY MAIL-IN REBATE -$400.00
FRIGIDAIRE DISHWASHER MAIL-IN REBATE -$400.00

-20% OFF $550.00

18.2 CU. FT.
FROST FREE
REFRIGERATOR
•Humidity Controlled
Crisper
-FRT18HB5JW

25.3 CU. FT.
SIDE-BY-SIDE
REFRIGERATOR
• Spill Guard Glass
Shelves

-ED5KVEXVQ

BEFORE 10%
INSTANT PAIR

SAVINGS

BEFORE 10%
INSTANT PAIR

SAVINGS

BEFORE
10% INSTANT
SAVINGS

AFTER MAIL-IN REBATE

STEAM PAIR

1

THUR-FRI 10AM-9:30PM • SAT 9AM-9PM

*Valid on any purchase when you use your P.C. Richard & Son credit card. Under the promotion, no finance charges will be assessed on the promotional purchase as long as: (1) the promo purchase amount is paid in full within the “promo period” and (2) the minimum monthly payment on your account is paid when due, which includes
a required minimum monthly payment on the promo purchase. If the above conditions are not satisfied, or account balance exceeds limit, all special promo terms will be terminated and finance charges will be assessed on the promo purchase amount from the date of the purchase. Standard terms apply to non-promo purchases and
existing accounts. As of 11/01/2009, variable APR is 21.98%. Minimum finance charge is $1.50. Subject to credit approval by GE Money Bank. †Discounts deducted from P.C. Richard & Son New Low Price offers, cannot be combined with any other P.C. Richard & Son promotion. Percent discounts, shall not apply to and
exclude: Computers, Monitors, Printers, Cellular phones, Prepaid Cards, Video Game Consoles, Apple, Sony XBR 7 & 8 Series HDTVs, Designer Appliances, select Polk, Weber Grills, Bose, prior sales, dealers, clearances, special sale items, P.C. Richard & Son Gift Cards, or competitive ads. We reserve the right to limit quantities. ††If within
40 days of your purchase from P.C. Richard & Son you should see a lower advertised price from any local “Brick and Mortar” retailer, we will gladly mail you a check for 100% of the difference. Our Low Price Guarantee applies to all brand new merchandise with the exact model number we carry. Excludes: internet sales, cellular phones,
going out of business sales, one-of-a-kinds, limited quantities, discontinued items, installations, delivery, rebates, extended service protection plans, financing promotions, free giveaways (See Store For Details). Effective 7/09. Intel, Intel logo, Intel Inside, Intel Inside logo, Intel Centrino, Intel Centrino logo, Celeron, Intel Xeon, Intel
SpeedStep, Itanium, and Pentium are trademarks or registered trademarks of Intel Corporation or its subsidiaries in the United States and other countries.© 2010 P.C. RICHARD & SON.

3 P.C. Richard & Son offers a recycling program in the states of New York & New Jersey for customers purchasing a replacement product from P.C. Richard & Son. Products for recycling include televisions, appliances, and other consumer electronics which are sent to a third party recycling company who represents the products will be completely destroyed by a
certified process. It is further certified that all products and materials received by e-Scrap Destruction, located at 4 Oval Drive, Islandia, N.Y. 11749, were destroyed and processed for the recovery of commodity grade metals and non metals through e-Scrap Destruction process in compliance with all applicable laws and regulations of the United States of America.

DIVORCE$399

SPOUSESSIGNATURENOTREQUIRED
FINAL4-8WEEKS

800-762-3111
103 Broad Street, Elizabeth 735 Rt. 18 So., East Brunswick

263 Brick Blvd., Brick
Se habla Español 250 Offices in New Jersey and New York

www.TheDivorceCenter.com

DIVORCE CENTER™

Plus Court Fee $250
30 Years In Business

Don’t Be Fooled By Imposters

Guaranteed Lowest Price!
Member BBB

GUARANTEED
LOWEST PRICES

FAST DELIVERY
NO MINIMUM DELIVERY

CALL NOW

Ariba Oil973-375-0770
www.aribaoilsaves.com

ALL DRIVERS INSURED
GET AUTO INSURANCE NOW!

• Bad Driving Record…NO PROBLEM
• DUI…NO PROBLEM
• Traf!c Ticket…NO PROBLEM
• Young or Old Driver…NO PROBLEM

Call for a free quote
1-917-460-8248

iPad
Price: Range from $499 to $829

Size: 9.7-inch display

Weight: 1.5 pounds

Storage: 16, 32 or 64 gigabytes
of flash storage

Features: Similar in look to an
iPod Touch, it comes with a touch
screen and a virtual keyboard.
Every model comes with WiFi
and Bluetooth, with 3G wireless
capability in some. Battery lasts
up to 10 hours, with a month of
standby life. Runs every iPhone
app at double the resolution.
New iBookstore is fully integrated.

Kindle
Price: $259

Size: 6-inch display

Weight: 10.2 ounces

Memory: 2 gigabytes

Features:Most popular of e-
readers, it has a slender profile,
but no touch screen and black-
and-white display. Second
version has 2 gigabytes of
memory and seven-day battery
life. Books can be downloaded
over a 3G network. Other
features include text-to-speech
for books and a basic web
browser.

iPhone 3GS
Price: From $199 to $299 with
an AT&T contract

Size: 3.5-inch screen

Weight: 4.8 ounces

Storage: 16 or 32 gigabytes

Features: Inherited many
features from previous models,
including WiFi, touch screen,
third-party applications and
external hardware. Improved
battery life of up to nine hours of
WiFi internet access or five hours
of 3G talk time. Improved 3-
megapixel, auto-focusing
camera. Video, but no zoom.
Tethered to a two-year AT&T
contract.

BlackBerry Bold 9700
Price: $199 with an AT&T
or T-Mobile contract

Size: 2.4 inches

Weight: 4.8 ounces

Memory: 2 gigabytes

Features: Physical keyboard,
which streamlines e-mail and
texting, makes it popular in
corporate America. While iPhone
and iPad both synch with
Microsoft Exchange, BlackBerry
allows companies to centrally
deploy devices, restrict access,
install programs and wipe data
remotely. Wide range of carriers
offer the device.

—Venuri Siriwardane

you can carry in one hand and
slip into a backpack.
It might be easy to dismiss
the iPad as a toy— as noth-
ingmore than an oversized
iPhone or iPod touch—and
certainly it won’t be sufficient
formany business profession-
als, especially those requiring
specialized software or big
screens, at least in its current
incarnation.
But two elements of Apple’s
iPad announcementmade
clear the company’s ambitions
to have the device function as
more than a plaything. One
was its reworking of three
Office-likeMacintosh ap-
plications—Numbers (for
spreadsheet), Pages (for word-
processing) andKeynote (for
presentations)— for the iPad.
The otherwas the iPad’s abil-
ity to connect to Apple’s wire-
less keyboard, or to purchase
a docking stationwith its own
keyboard.
Taken together, thesemean
the iPadwill bemore than
capablewhen it comes to pre-
paring documents, designing
PowerPoint-like presentations
and crunching numbers.

THE GO-TO DEVICE
Forme, and for others likely
to be among the iPad’s early
adopters, I expect the iPadwill
relegate our other computers
into devices used infrequently,
and possibly only as glorified
hard drives usedmainly to
store songs and photos and
as a hub for our phones and
iPads.
I was planning to buy a new
MacBook, but now I’ll just buy
an iPad and usemyMacBook,
well, as away to organizemy
files and use applications not
available yet asweb-based
products or iPad apps.
The iPadmay also be a
lifeline for strugglingmedia
companies— in particular,
book publishers, newspapers
andmagazines. That’s not
because the iPad introduced
anymagical way to sell their
content, but becausemil-
lions of consumerswill have
an all-purpose computing
device they can hold in their
hands and display soon-to-be-
invented ideas of what books,
magazines and newspapers
can be.
That “soon-to-be-invented”
part is the key, as it remains
an open questionwhether
slow-movingmedia organiza-
tionswill have the business
acumen, aswell as the creativ-
ity and resources, to deliver
wow-inducing publications
(think video and audio, as well
as easyways to annotate and
share content) that readers
will bewilling to pay for.

BEYOND WORDS
With an iPadmagazine
(or, for thatmatter, a book or
newspaper), you’d be get-
ting farmore than text. A
magazine-like layout would
be interactive, controlledwith
your fingers. Tap the screen,
and a video clip starts to play.
Touch a photo, and it zooms to
fill the screen. Glide your fin-
gers along the screen tomove
frompage to page. Activate the
microphone, and you could
add an audio annotation. And
you’d be holding this in your
hand, just like a “real”maga-
zine. That would beworth
plunking down the cost of a
subscription.
Now, does thismean you
should rush out to drop $499
(ormore) on an iPad once it’s
available? Not at all. In fact,

youmay never buy Apple’s
version of a tablet computer;
otherswill likelymimic its in-
novations, and do so, perhaps,
in devices that are cheaper or
better.
But just as Apple trans-
formed themusic industry
with the iPod and iTunes, and
the phone industrywith the
iPhone, these changes are go-

ing to be finding their way into
our computers. The apps, the
multitouch interface, the sim-
plicity and ease of use— all of
these are vast improvements
over today’s computers.
But it’s the “touch” that
really sets the iPad apart. A
computer, even a lightweight
notebook computer, always
feels somewhat cumbersome.

But a touch-screen interface
feels natural, like it’s an exten-
sion of you; it’smore akin to
holding a book, or a pen and
notepad, than operating a
computer. And that’s amean-
ingful, even revolutionary,
change.
AllanHoffman
may be reached at
www.allanhoffman.com.
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